Domestic Travel is the Foundation for Growth says SA Tourism

By Ntsiki Mpulo

Research conducted by South African Tourism (SA Tourism) in 2006 revealed that about 42 per cent of the adult population of South Africa travelled in that year, writes Ntsiki Mpulo.
According the World Travel and Tourism Council (WTTC) any successful tourism destination has about 67 per cent of its population engaging in holiday travel. South Africa, therefore, has significant strides to make in this area, if it is to compete successfully in the global tourism arena.

“Domestic travel is the foundation for tourism growth in many countries and it is particularly important to the South African tourism industry as it addresses the seasonality challenge that faces our industry,” commented Moeketsi Mosola, Chief Executive Officer of South African Tourism.

SA Tourism took a strategic decision in 2004 to build the domestic travel market and launched the Sho’t Left campaign to stimulate domestic travel amongst newer segments.  Segmentation research helped to identify the target markets that have the propensity to travel and SA Tourism has, in the last three years, focused on these target segments.

Since the launch of Sho’t Left, there has been a significant increase in the awareness of domestic travel and uptake of the Sho’t Left packages has grown exponentially every year.

In 2006, domestic travel increased by 2.6 per cent resulting in 37 million domestic trips being taken. Domestic travellers spent R16.5 billion, which is a significant portion of the total tourism spend in South Africa. Kwa-Zulu Natal and Gauteng accounted for the largest number of trips.

“Encouraging more South Africans to tour their own country has become one of the most important projects for SA Tourism,” said Mosola.

Mosola says even though these statistics are encouraging, more still needs to be done to create a culture of travel in South Africa.

“Market research shows that economic constraints remain the greatest barrier to increasing domestic travel in South Africa,” continues Mosola.

“Empowering the trade in South Africa to package products that would encourage domestic travel is one of our top priorities.  It is imperative that we, as the destination marketing organization for South Africa, work with trade to ensure that the public is informed about the variety of affordable and easily accessible leisure options available in the country, explains Mosola.

The Fundi Tourism expert course, which was developed almost four years ago, in order to equip South Africa’s trade partners 

with the knowledge required to better 

sell South Africa as a destination of choice, still plays a pivotal role in the education of travel trade partners, particularly in South Africa.  

The Domestic Fundi Programme has, in the past few years been geared towards educating partners on how to sell South African product to South Africans with SA Tourism taking the lead in package development. 

“In the next phase of Fundi, we are going to encourage our travel trade partners to begin to package leisure options that are suitable for the segments that we are trying to stimulate.  We will soon launch a comprehensive marketing programme to drive this strategy.”

“We look forward to working more closely with the South African trade to grow the contribution that domestic travel makes to the economy and to their bottom line, concluded Mosola.”

A snapshot of how the industry performed in 2006 shows that South Africa attracted 8.4 million visitors. This represents a 13.9 per cent increase when compared to 2005. This figure is almost three times the global average of tourism growth which was 4.5 per cent in 2006.

This phenomenal growth in arrivals was driven primarily by Africa land arrivals from the SADC countries.

A breakdown of arrivals per region is as follows:

Africa was up 17 per cent at 6.27 million, Europe 5.6 per cent with 1.381 million, North America 10.7 per cent with just over 300 000, Asia 8.1 per cent with 

193 000 visitors, Australasia per cent 

at 108 000 and Central and South America grew 13.8 per cent with 54 000 visitors.
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