Opportunities for all ahead of FIFA 2010

By Moeketsi Mosola

For the first time in history, FIFA will be contracting non-hotel accommodation such as national park accommodation, bed and breakfasts, lodges and guesthouses, during the 2010 FIFA World Cup in South Africa. According to South African Tourism CEO, Moeketsi Mosola this presents a huge opportunity for Small Medium and Micro Enterprises (SMMEs) to benefit directly from the world’s biggest soccer event.

Speaking at a business forum hosted by the University of the Free State in February 2007, Mosola emphasised that all participating establishments would have to obtain a grading rating from the Tourism Grading Council of South Africa (TGCSA) in order to be contracted by MATCH, the FIFA-mandated company responsible for accommodation, ticketing and information technology for the 2010 FIFA World Cup.

“This means that in order to be eligible for a FIFA contract, non-hotel accommodation will have to be graded,’ explained Mosola. MATCH and the TGCSA have signed a memorandum of agreement that will see the TGCSA act as a quality assurer for the World Cup.

South African Tourism has conducted research into the opportunities and challenges that face the tourism industry and, together with the Department of Environmental Affairs and Tourism and other stakeholders, has begun work on preparing for the soccer extravaganza. 

A recent example of the work that is already under way was South African Tourism’s contribution to the hosting of the FIFA 2010 National Accommodation Workshop held in October 2006.  This was a significant first step towards preparing South Africa’s accommodation industry for the global event.

Minister Marthinus van Schalkwyk announced at this event that his department would invest R170-million in the Tourism Enterprise Programme, the organisation mandated to develop SMME companies in the tourism sector.  These funds, according to Van Schalkwyk, would without a doubt boost the sector and facilitate SMME development.

“Small and medium sized enterprises from around the country will be able to apply to our Tourism Enterprise Programme for assistance that will partially cover the grading costs. This will help us to achieve the dual objectives of spreading tourism benefits beyond cities where matches are taking place, and of providing spectators with an even wider range of accommodation options," explained Mosola.

In addition, Mosola said that South African Tourism has developed a Tourism Organising Plan for the sector in order to maximize tourism value from the 2010 FIFA World Cup.The plan includes, amongst others, such measures as:

· developing a robust database of available product in the tourism industry;

· addressing poor service levels and skills shortages at key consumer interfaces;

· working with the relevant stakeholders to ensure sufficient tourism friendly transport at focal points; 

· engaging with the department of safety and security at all levels to ensure the completion and implementation of a national tourism safety plan; and

· increasing the number of graded establishments.

Mosola cautioned business people against focusing on the accommodation sector only when looking for business opportunities ahead of the World Cup.

“There are a myriad other opportunities 

for both large and small players.  For example support services to the accommodation sector like laundry, housekeeping and 

food and beverage supply would be excellent options to investigate,” commented Mosola.

Other opportunities outlined by Mosola include construction, security services, transfers, volunteer training, grading assessment and events.


In conclusion Mosola said: “We are committed to ensuring that 2010 will stimulate our economy and leave a lasting physical, social and economic legacy in our country. However, 2010 is not an end in itself…it is but a milestone in our quest to make destination South Africa the world’s top destination in terms of service excellence, hospitality, authenticity, variety and awesome experiences.”
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