Getting new business from language centres

By Howard Johnson

English Foreign Language centres rely heavily on the services of the tourism industry to offer exciting packages to their clients. We compete with destinations rather than other centres, therefore we first have to promote South Africa, its cities and tourist attractions and then the language centre, when recruiting clients. 

These adult learners who travel to study English and participate in tourism activities range from the independent backpacker to the business traveler staying in top city hotels. The language traveler is very dependent on the language centres for information about what to do and where to go. It is for this reason the language centres act as mini information centres sourcing accommodation, tours, car hire, adventure tours and more for their clients. This information is sent to the client before arriving in South Africa or when requested on arrival.
Selecting service providers

When selecting service providers the cent res are careful that certain criteria are met to ensure their clients are happy. Some factors that we look for when choosing any tourism related service include patience when assisting students with limited English skills; high levels of service delivery; company employees who can communicate using clear English; friendly helpful staff who attend to our clients’ needs; competitive prices on certain services; punctuality and also the availability of the service offered.
Language centres often build good relationships with members of the tourism industry and some centres have even developed specialised packages to cater for certain needs. These include English & Golf, English with Work & Study Programs, English & River Rafting and English & Safari offered in Cape Town, English & Surfing, English & Scuba Diving and English & Kite surfing offered in Jeffreys Bay and English & Culture packages offered in Durban

A major selling point for South Africa, besides the friendly people, natural beauty, game parks and beaches is adventure tourism. Included in packages like those above or on its own, adventure tourism is a major “pull factor” that language centres use to attract students. Parachuting, bungy jumping, surfing, kite surfing, paragliding, river rafting, diving,mountain biking and most kinds of sports are just a small sample of what we offer our clients. A language student always looks at activities they can do after English class when choosing their destination.

If you are a tourism company that offers a unique service or would like to offer your service, please contact the language schools directly. We are open for business and welcome the prospect ofestablishing working relationships.
For more information about the Edu-Tourism industry and where to contact language schools in your area please visit www.eltasa.com. You can also contact Howard directly at hjohnson@eurocentres.com
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