New programme assists guest houses

By Nikita Mfenyana, Chief Operating Officer for Business Partners Tourism Fund

Each year at Indaba, the tourism industry has been seen and respected as a major contributor to economic growth and the development of the South African economy, writes Nikita Mfenyana, Chief Operating Officer for Business Partners Tourism Fund

Indaba also gives role players a chance to address problems and create a dialogue to ensure that they are addressed successfully. 

Reviewing the workshops and events taking place over the country, it is encouraging to see that much is being done to try and assist the tourism small business owner to be ready for opportunities and to form strategic alliances that will be beneficial for long term business sustainability. However much still needs to be done to assist new business owners to take advantage of the opportunities available.

“Business Partners has recognised this with great concern. Since the launch of the Tourism Fund in April 2006, we have invested in quite a number of entrepreneurs. We are not new to the industry. We have expertise extending over 26 years in the SME market. But ,despite the volume of deals being done, not enough are for Black entrepreneurs,” says Mfenyana. One of the projects Business Partners is involved with is the Adopt-a-Guesthouse programme. The programme started out as an initiative of the Southern Sun Hotel Group to assist emerging Bed and Breakfast establishments in Soweto. The initiative is too complex for one entity to tackle, given the different needs that the accommodation establishments have. 

A number of stakeholders in the tourism industry were identified and approached to provide services in their areas of expertise. Business Partners became involved as an experienced financial institution in the SME market. The Tourism Fund has undertaken to sit on the advisory panel, assist on site visits and to provide a training workshop in business plan preparation for the participants. Business Partners considers its participation part of its social responsibility, as well as developing a possible future client base.

To qualify for the programme, establish- ments must be registered to run a business, have the potential to be graded within one year, have an annual turnover of less than R1 million, and have been in business for more than a year but less than five years.

Other stakeholders in the programme are: The Tourism Enterprise Programme (TEP); Johannesburg Tourism Company; Baird’s Renaissance Strategy Consultants; FEDHASA; Bid Travel; Gauteng Tourism Authority; Nedbank; Tourism Grading Council; Simmons SA.

The programme currently has about 23 Bn’B establishments from different townships and suburbs, run by black women. It provides training and support in areas such as hospitality and service excellence, business skills,  and provides opportunities and access to marketing channels and assistance in preparing an establishment for grading. This pilot programme is expected to run for a period of between six months to a year, and if successful may be replicated in other 

parts of the country. Business Partners offers investment finance of between R250 000 and R15 million for viable businesses needing 

funding for expansion or start-up. 

Nikita Mfenyana can be contacted on 021 464 3600 or e-mail enquiries@businesspartners.co.za
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