BROCHURES REMAIN AN ESSENTIAL PARET OF THE MARKETING MIX

By Ed Richardson
 

When Brochure Management CEO Santa Zeiss and husband Allan picked up a brochure which changed all their holiday plans shortly after landing in Ireland, it simply conﬁrmed the importance of brochure advertising in the tourism industry, says Ed Richardson. 
“HAVING run Brochure Management in Port Elizabeth for a few years, I could see that brochures were working for our clients, but it was that experience of the real power of brochures that prompted me to buy Brochure Management South Africa when it came onto the market,” she says. 

According to Zeiss, her experience – and those of the clients ﬁlling over 3, 500 display sites with more than 18 million brochures a year around the country – is backed by international research. “The research shows there is relatively little wastage. Brochures are most often picked up at the point where tourists are making a decision on what to do, where to eat, or where to stay. Brochures are also taken home and handed on to friends and family who plan to visit the same places,” she says. But, to be effective, brochures have to be available at the right place – and be displayed prominently. 

“We are in the business of tourism marketing for results! Over the 15 years, we have developed a nationwide network of 3, 500 brochure display sites, managed by 15 owner-managed branches. With our knowledge of the local tourism environment and the statistics produced by the fully integrated and recently upgraded Brochure Management Information system, we are able to advise clients on and when to display their brochures,” she says. 

Brochure Management display sites range from the top of Table Mountain through National Parks and private game reserves to hotels, bed and breakfasts, car hire and forex outlets. Zeiss sees a trend back to tried marketing mix. “We continue to attract new clients every month, even during these slower economic times. This is clearly the result of more product owners realizing brochures have an increasingly vital marketing role to play today – complementing print advertising, e-marketing and other mass media marketing tools.” 

In order to ensure that brochures offer value for money, Brochure Management tailors packages for individual clients. “We also continue to open new display sites at fantastic locations, and our operating systems have undergone a complete overhaul enabling us o respond with more cost options that meet the marketing needs of product owners,” says Zeiss, “In addition, our ‘Get Aboard’ marketing campaign clearly explains our product offering and the beneﬁts it offers to our clients,” she says. 

In addition, Brochure Management has developed expertise in the designing and printing of brochures, and has won a number of international awards for brochures designed on behalf of clients.
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