Trends in Travel

By Karin Weiner Escalera of KWE Group, Inc., in the USA

WHAT FAMILY FRIENDLY REALLY MEANS 
If you come across a luxury resort that purports to be "family friendly", you might need to read carefully between the lines. It could be a place where they say kids are welcome - just not too many. Some resorts around the world in the luxury category have taken to advertising how "family friendly" they are. What they may really be saying is they wish you would leave your two sets of triplets at home. 

It is a trend that stems from a marketplace desire to be inclusive without really being too, too inclusive. After all, few would disagree that U.S. travellers with families look to vacations to be quality time spent together. Still, most of the parents say they want adult break time built into their getaway. But even families with multiple kids do not really want to vacation in a resort that seems to be overrun with wee ones.

Research on the matter is hard to come by, but there is little doubt that affluent travellers would be the first to complain about "OPC" - other people's children…

(South Africa has a head start here in that some game lodges offer special educational and fun programmes for children. Ed.)
POVERTY TOURISM 
The Dharavi squatter settlement in Mumbai, said to be the biggest slum in Asia, is one of India's newest tourist attractions according to Smithsonian magazine. It is estimated that a million people live in an area of 432 acres, with minimal public services, polluted air, and industrial waste. Since the start of the year, two British and Indian entrepreneurs have started three-hour tours, inspired by what they saw as interest in the favela tours in Rio. 

The article focused on the controversy of whether these kinds of offerings are exploitation or enlightenment. (I must admit that the irony of overseas travellers paying hefty airfares to travel to India, not exactly in U.S. travellers' backyards, to visit a slum did not escape me). I think one could say the same of documentary films of which I have seen three recently - one about prostitutes in Guatemala who form a soccer team to call attention to their plight, another about gangs in Haiti's Cite de Soleil and a third, about the street children of Cairo. 

Interestingly enough, in the film on the prostitutes, the soccer team travels around the country to compete and they are hosted by a tour operator. When the owner was interviewed, he had his lap top open to his webpage and a banner in the right places. 

I asked myself if he was taking advantage or doing a good deed by giving these women an opportunity they would otherwise never have in their lives. What I would like to see in tours such as Dharavi is a contribution, a percentage of the tour fee going towards a social service for residents. Hats off to one nonprofit group in New Delhi which charges tourists for guided walks through the railway station to raise money for the street children. 

(Again, South Africa’s tour operators have been ahead of the trend, with many organizing ways for visitors to contribute to social upliftment after taking visitors into townships. Ed.)
EATING ON HOLIDAY BIG SPORT 
Culinary travel offerings continue to boom. TIA (Travel Industry Association of America, SATSA’s counterpart) just released a survey that two out of five travellers have participated in activities associated with culinary tourism. And in Travel Agent magazine's recent round table of European tourist board directors and tour operators, several cited the growth in interest in culinary experiences. 

Last summer I researched culinary experiences in Paris. I couldn't believe the number of choices - the expected market, cheese and chocolate workshops/tours, but even a cooking class in preparing a pink menu for Valentine's Day.

As reported in Forbes.com, The Ritz Carlton Cancun just opened a $500,000 culinary centre for guests’ classes and is offering a $35,000 package for 10 that includes four nights’ accommodation, cooking classes, wine tastings, spa treatments and a group dinner on the beach. On guests' return home, they'll receive a complete line of Viking Range Countertop Culinary tools.

And one tour operator is offering what it claims is the first ever private jet culinary tour to Asia including dinner with the Thai royal family, cooking demos, market visits, and celebrity food hosts. The cost? A mere $49,950 per person.
(This is a trend that needs to be capitalized on more in South Africa. Maybe instead of banquets in the bush, guests can be taught the basics of good old bushveld braai cooking! After all, the “braai”, whatever you call it, exists worldwide! Ed)
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