AWARENESS OF MEDICAL / HEALTH / WELLNESS TOURISM IN SA

South Africa as a destination offers patients an established reputable first world private health care system at an affordable cost compared to First world economies. This is not new to private paying patients or to international insurers or undeveloped countries where they have little access to good private health care facilities or medical professionals. It is an industry faced by its youthful challenges in a globalised economy: finding right customers, attracting them to the destination, offering great customer experience and service, staying current with acceptable standards for the future of the individual organisation and industry

Where is South Africa? 
The greatest challenge is the integration of the medical industry with that of the tourism industry, each with its own uniqueness which needs to be valued and respected. The need is for best practice guidelines and accountability. 

The Medical Tourism Association of South Africa 
This is a Trade Association section 21 non-profit association, which has established a platform for the various industry sectors to engage in dialogue and collaborate on common values with an agreed Code of Practice, transparency of information, accountability, accreditations and to establish ethical industry Best Practice Guidelines. It is time for the South African industry sectors involved in Medical Tourism to come out of the shadows, understanding that the collective integration is more beneficial than trying to do it alone. 

Integration 
In the integration one understands that the patients of the medical sector are also consumers of tourism and as such demand a new set of skills for people on both sides of the equation. Could this be Medical Concierges? Does the industry understand this and is this what service providers are able to offer? If not, have you considered working with those who do, thus offering a better world-class product? 

•
 The
key
to
attracting
patients
/
consumers
lies in
offering
transparency of information allowing informed educated decisions and choice of South Africa as a destination. Medical professionals, medical facilities and accommodation and services are ensuring a positive collective experience.

•
Globalisation
brings
into
question
the
need
for
world-class products
and
professional service, the marketing of services and what information is distributed, how quickly and effectively companies and service providers respond to enquiries and yet again it is clear there is a need for more customer service training.

Credibility 
At all the global congresses the big question that arises is weak customer service, access to information and standards, which demonstrate a real need for measurable standards. We need to understand that a medical tourist is different in many ways from a regular hospitality tourist. They have their own needs from services to foods requirements. Are we addressing these issues as South Africa continues to expand into Africa offering our private medical facilities and medical professional services? 

Is the Facilitation process of Medical Tourism offering transparency of information or are we just seeking increased revenues with little or no recourse? So as South Africa moves forward as a value-for-money destination offering quality service and treatment to consumers are our medical facilities working together with service providers with shared values? Are they understanding the consumer needs of a medical tourist, thus adding value offering a better experience which leads to repeat tourism and revenue and reliable product for a sustainable industry? Join the Medical Tourism Association of South Africa and up your game. 

Number of words: 555
NB: The above article may be reproduced provided that acknowledgement is made regarding the source and author. Article extracted from the SATSA Tourism Tattler Trade Journal – Issue 2 of 2010

( Tourism Tattler (Pty) Ltd
Tel: +27 (0)31 572 2348

Fax: +27 (0)86 651 5080

E-mail: info@tourismtattler.co.za

