SAFETY AND SECURITY POINTS TO NOTE

By Kevin Glen, Business against Crime KwaZulu Natal
A high level of crime militates against any drive towards Responsible Tourism, by undermining every effort made. In KwaZulu-Natal, Business Against Crime has put forward some very sensible advice for all of us.

There needs to be “opportunity” for a crime to take place. This is why a target that appears vulnerable is preferred by criminals. If your business premises have no apparent security presence, it becomes more attractive to the criminal element.

Crime prevention means responding to a few priority problems, using targeted multi-agency programmes to address the causes of, and opportunities for, particular crime problems.

Crime prevention is undertaken by means of targeted strategies.

These strategies are designed to implement specific activities and/or practices which reduce, deter or prevent the occurrence of specific crimes. In other words, the criminal must be made to believe that the crime prevention strategies have:

1.
Made the target less accessible,

2.
Increased the risk of getting caught/identified, and/or

3.
Made the pickings less attractive.

Successful crime prevention strategies are often a combination of alternatives, which can include:

1.
Co-operation between your business, law enforcement agencies and other role-players  (e.g. security companies / Community Policing Forums / Business or Neighbourhood watch).

2.
Reducing, minimising or managing threats posed by the surrounding environment. (Get to know your neighbours / the cars in the area – share information with surrounding businesses).

3.
Implementing physical preventative security measures (locks / alarms / burglar guards / cameras).

Observing the Details

If you notice something that is possibly suspicious or unusual, take note of the following, which are vital in reporting and following up:


a)
What have I observed? 

A man sitting in a vehicle with no licence plate, watching the premises and the activities taking place.


b)
What specifically have I seen / heard? 

Specific details, e.g. the man has a light complexion; he is clean shaven, aged about 25 and has fairly broad shoulders. The car is a blue Toyota Corolla, current model shape, with a small dent on the left hand side of the rear fender. There is a Chiefs sticker on the left hand side of the rear windscreen.


c)
Why is this behaviour, activity or scene suspicious? 

The driver appeared to be simply sitting looking at the area. While I observed him, no-one got into or out of the vehicle, nor did I see him talk on a cell phone. His behaviour led me to believe that he had no discernable intent. Furthermore, the car had no licence plate which would make positive identification of ownership impossible.


d)
When did I observe it? 


Monday, 20 August 2007. I first noticed him at 12h45 and he drove off at 13h15.


e)
Where did I observe it?


Outside the front gate of the premises.

The Purpose of Reporting

This is not only concerned with reporting a crime that has occurred to the police. Suspicious or concerning behaviour or incidents need to be reported to management staff, a security company, the police and possibly even the local crime prevention initiative. Reporting is essential in order to determine whether any follow-up action needs to be taken and whether there are any trends in the area.  This is also vital to police statistics, because without reported cases, police will see the area as “crime free” and, therefore, focus elsewhere.

Method of Reporting

This may be verbal or in the form of a formal or informal written report.

It is useful for the business to use a standardised formal written report even for seemingly minor incidents as this helps to record the information with as few omissions as possible. This can be kept on record and utilised at a later stage and can help to prevent reliance on memory, especially over time.

Information to Report

NOTE

· The report must be factual.

· The report must deal with what has been personally experienced.

· Use clear and simple language.

· Describe the event chronologically.

· Don’t make assumptions.

· Distinguish between personal experiences and information received from another source.
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